	MBA Programme
The emphasis of the programme is on developing in a candidate the ability to use theory learnt by him in the classrooms and library into practice. The student should be able to face uncertainty and ambiguity with confidence.

The institute offers following fields of specialization for the two years full time M.B.A. Programme, which are the focal points of GSIMR M.B.A. Each specialization provides a comprehensive, integrated approach to the program through course elective, field experience, academic and career counselling.

Finance Management
The globalization of business, the emergence of new markets, the development of increasingly sophisticated risk management techniques and an explosion in financial information and trading technology have combined to create a need for financial managers trained to meet the demands of this complex environment. The finance concentration achieves a carefully.structured balance of theory, application and hands-on experience.

Human Resources Management 

The real difference between organizational success and failure often lies in how well the organization utilizes the energies and talents of its people. Human resource professional help organization attain a competitive advantage through employee recruitment and selection, compensation and performance appraisal initiatives, as well as employee training and development programs. 

Information Systems Management 

Computers and advanced information systems have become tile cornerstone of developed economies throughout the world. Information technology functions at the strategic level for gaining competitive advantage in many businesses today. IS students find careers in business analysis, information systems design, management consulting, system integration and planning and business software or database development.

Marketing Management 

The focus of the marketing function is to help an organization create satisfied customers in a profitable way. To accomplish this, successful marketing managers must have analytical and communication skills, combined with substantial knowledge of modern marketing practices. Building on the core requirements, the marketing concentration offers an integrated program of courses that allows students to explore the practical application of marketing knowledge and research to real world projects.

Production and Operations Management 

How to combine convert the various material, financial and human resources available in an organization to gain and maintain a competitive edge; this is the question the operations managers must answer. Working under deadlines and coping with unexpected envents, these managers are responsible for delivering goods and services to coustomers on schedule. They work in manufacturing and service industries and oversee areas such as distribution production, scheduling, total quality management and inventory control.



	


	


